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y^/yUr^  '^U  milTED  STATES  DEPARTrrElIT  OE  AOHICULTUPIl 

^   ^    I     _  Agricultural  Marketing  Service 

SUGGESTIOHS  EOR  THE  COOPERATIVE  STUDY  OE  COITSUI-IER  ACCEPTi^^Mr  R^iCElVEO 

u.  s.  gh;j)e  labeled  ci^jrjED  foods  I  ^  .... 

JUL  1  1;- 

The  o"bjectives  of  this  cooperative  stnd-/  are  to  determine  "^.i^s^j^ers ^ 
reactions  to  canned  foods  packed  under  continuous  factory  inspectiol^^'-^it^arr'jO^ 
experiment  no\f  "being  conducted  hy  the  Agricultural  Marketing  Service  of  VE^" 
U.  S.  DepaTtment  of  Agriculture — and  to  determine  their  reactions  to  the 
U.  S.  grade  labeling  of  canned  foods. 

TTe  v.dsh  to  emphasize  the  importance  of  conducting  the  studv  oojec- 
tively,  without  the  slightest  effort  to  influence  the  customer's  ornnion  and 
to  prejudice  her  in  favor  of  U.  S.  grade  labeled  canned  foods. 

The  detpdls  of  local  studies  of  consumer  acceptance  of  IT.  S.  grade 
laheled  csnned  foods  are  left  flexible  by  the  Agricultural  Marketing  Service. 
This  is  done  lo  that  the  individus.l  study  marf  be  adapted  to  local  conditions, 
to  the  personnel  available  to  assist  in  the  study,  to  the  educational  objec- 
tives of  the  local  cooperating  institution  or  agency,  and, to  local  market  con- 
ditions. 

LOCilL  LEADERSHIP  OE  A  COITSUMSR  STUDY 

Under  the  guidance  of  a  qualified  individual  such  as  an  ex:oerienced 
hom.e  economist  or  marketing  specialist,  the  following  T)ersons,   either  alone 
or  in  combination,  might  pa^rticipate  in  a  locaJ  study: 

One  or  more  graduate  students. 

The  members  of  a  class  in  food  consunrot ion,  consumer  education,  or 
majrketing. 

The  members  of  a  group  of  exT:)erienced  homemakers. 
PLAITS  FOR  A  STUDY 


In  developing  plans  for  a  study,  the  follov;ing  proposals  require  con- 
sideration; 

Coo'oe rating  Loca.l  Ag:ency  (as  a  Department  of  a  College  or  University, 
Rural  Extension  Service,  or  Homemal^ers'  G-roup) . 

Va.rious  questions  regarding  the  details  of  a  consumer  stud^T-  v/ill  have 
to  be  answered  as  the  leader  explores  loca.l  possibilities.     The  intensiveness 
of  the  study  will  be  influenced  largely  oj  the  ability  and  experience  of  the 
students  or  adults  vrho  are  working  v/ith  the  lea.der,  by  the  amount  of  time 
they  wish  to  devote  to  the  studjr,  and  by  the  extent  and  character  of  cooper- 
ation which  local  stores  can  give. 
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It  v/ill  "be  advisable  to  make  tentative  plans  and.  to  revise  them  as 
explorations  reveal  which  and  how  nian7  stores  will  cooperate  in  the  study 
and  wha,t  part  will  be  -played  in  the  stores  hy  individual  representatives 
of  the  local  agency.     The  folloifing  suggestions  with  reference  to  the  ac- 
tivities of  memhers  of  the  coopera,ting  group  are  offered: 

1.  As  soon  as  the  local  group  has  decided  to  participate  in  a  co- 
operative consumer  study,  notif3'  the  Agricultural  Marketing  Service  of  the 
U,  S.  Department  of  Agriculture  of  this  decision  so  that  materials  caji  he 
sent  for  use  in  conferences  vrith  the  maJiagers  of  stores  invited  to  partici- 
pate in  the  study. 

2,  Arrarige  for  members  of  the  cooperating  group  to  familiarize 
themselves  v/ith  sifgnificant  information  concerning  grades  for  can.ned  fruits 
and  vegetables,  grade  labeling,  and  the  continuous  factory  inspection  ex- 
l^eriment  of  the  Agricultural.  Marketing  Service  in  order  that  they  may  be 
prepared  to  aiiswer  questions  of  store  customers  and  others.' 

5,    Segin  preliminary  conferences  v/ith  tlie  majiagers  of  the  stores 
you  wish  to  have  participa,te  in  the  study  and  arrange  v/ith  them  for  special 
exhibits  in  their  stores  of  U.  S.  and  non-U.  S.  gra^de  labeled  cajincd  foods 
during  the  period  of  the  study.     As  soon  as  coopera.ting  stores  arc  selected, 
their  na.mes  should  bo  reported  to  the  Agricultural  Marlceting  Service.  Selected 
graduate  students,  members  of  cla^ssos,  or  members  of  homomakers' groups  night 
aid  the  leader  in  carrying  forward  the  vaj^ious  plans  to  bo  made  v/ith  the  mana* 
gcrs  of  cooperating  stores. 

4.  MaJcc  special  arrangements  with  the  management  of  a.  store  rcgr.rd- 
ing  any  students  or  representatives  of  consujjner  groups  who  are  to  spend  time 
in  the  store  observing  customers'  reactions.     These  individuals: 

Might  be  silent  observers  of  customers  v/ho  manifest  interest  in 
the  exhibit  of  the  U.  S.  grade  la-bclcd  and  non-U.  S.  grade 
labeled  canned  foods. 

Might  answer  questions  customers  voluntarily  ask  concerning  the 
exhibit.     The  students  or  consuier  group  representatives  should, 
however,  endeavor  to  give  objective  ansv/ers  concerning  the  'U.  S. 
and  the  non-U.  S.  grade  labeled  products  in  the  exhibit  and  try 
not  to  prejudice  the  customers  in  fa^vor  of  either.        -  .' 

Might  seek  actively  to  interest  customers  in  the  exhibit  and  to 
point  out  the  agency  responsible  for  quality  statements  on  the 
labels  of  the  U.  S.  graded  and  the  non-U.  S.  graded  canned  foods, 

5,  In  more  intensive  studies  a.  plaai  might  be  adopted  v/hereby  qualified 
graduate  students  or  others  would  interview  a.  selected  list  of  those  who  had 
purchased  ajid  used  the  U.  S.  grade  labeled  cabined  foods  to  ascertain  their 
reactions : 

To  the  U.  S.  grade  labeled  food  purchased. 


To  the  U,  S.  grade  labeling  of  canned  foods. 

To  the  different  grades  A,  3,  and  C.     Ivould  the  customer  sometimes 
v/ish  to  purchase  the  grades  B  or  C  at  a  correspondingly  lov/er 
price  as  well  as  grade  A  canned  foods,   if  all  these  grades  vrere 
avadlahle  at  stores  where  she  deals? 


5.     Compile  data  from  questions  answered  hy  customers  vrio  have  pur- 
chased a  can  of  U.  S.  grade  labeled  food.     Each  of  these  customers  will  he 
given  a  return  postal  card  (to  he  provided  "bj  the  Agricultural  Marketing 
Service)  and  invited  to  taJie  it  home  and  answer  a  few  questions  regarding 
the  U.  S.  grade  la,heled  food  a>,fter  the  can  ha.s  heen  o"|Tened.     The  cards  will 
he  keyed  so  that  all  those  coming  from  a„  given  locality  nay  "be  sent  to  the 
local  leader  in  charge  of  the  survey  for  such  tabulation  and  study  as  may 
he  desired. 


7.  I'ile  v/ith  the  Agricultural  Marlrcting  Service  a  summary  of  data 
from  the  returned  postal  cards  and  such  other  results  of  the  studj^  as  arc 
available. 


Cooiperat inf:  Stores 


1.  Stores  should  be  selected  to  cooperate  in  the  study  v/hosc  m.ana.gers 
are  interested  in  pa.rticipating  in  the  study  a.nd  have  U.  S.  grade  labeled     -  -  ■ 
canned  foods  in  stock  or  are  v/illing  and  able  to  obtain  them.     (The  Agri- 
cultural Marketing  Service  and  its  field  representatives  a^ro  available  to 
assist  in  maicing  arrangements  for  securing  this  merchaj:.diso , )     In  order  to 
obtain  a  reprceontative  cross  section  of  consumers,  it  is  desirable  that 
stores  be  selected,  when  possible,  in  communities  of  different  economic 
levels,  or  a  stratification  of  economic  levels  may  be  approxima.ted  b]^  the 
customers  of  different  t;^rpes  of  stores.     The  customers  of  super-ma.rkets  arc 
said  to  represent  all  levels,  with  a  preponderance  of  lower  income  customers. 

2.  Arrangements  vrith  the  ma.na.gcrs  of  the  stores  v/ill  be  necessa-ry  to 
insure  the  proper  displa.3''  in  the  store  of  the  U.  S.  grade  lal)eled  canned 
foods.     This  display  would  proba.bly  involve  featuring,  in  successive  periods 
of  one  or  two  vreeks,  the  va^rious  products  such  as  canned  pea.ches,  apricots, 
cherries,  pears,  grapefruit,  ajid  corn.     Counter  displays  should  include  the 
U.  S.  grade  labeled  canned  commodity  alongside  the  non-U.  S.  grade  labeled 
commodity  a.t  a  similar  price  and  of  approxima.telj^  equal  q.uaJity.  Disx:)la.ys 
should  include  special  counter  cards  to  attract  the  a.ttcntion  of  customers 
to  the  merchandise. 

Suggestions  and  illustra.t ive  ma.teriaJ.  rola.tive  to  displa^^ys  of  the  U.  S. 
gra-de  labeled  canned  foods  will  be  available  from  the  Agricultura.l  Ma.rketing 
Service,     Tiicsc  will  include  one  or  more  photogra.phs  of  a  store  display  for 
the  guidance  of  the  loca.l  store  mana.gors  in  arranging  their  displays. 

0.    A  plan  should  be  a^dopted  in  the  store  whereby  ea>,ch  customer  who 
purcha.ses  a  U.  S.  grade  labeled  canned  food  will  be  given  a.  return  postal  card, 
The  postal  ca.rd  could  be  handed  direct  to  the  customer  by  the  clerk  or  by  a 
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representative  of  the  student  or  consumer  group,  if  one  is  ;f)resent  in  the 
store,  or  clerks  could  be  instructed  to  vrrap  one  of  the  post^il  cards  with 
each  purchase  v;hich  includes  a  can  of  the  grad.e  labeled  food. 

Publicity 

Arrangements  should  be  made  for  such  newspaper,  radio,  and  other  pub- 
licity;^ as  may  be  desired.     The  extent  and  timing  of  these  stories  will  be 
influenced  by  the  wa^r  the  study  is  to  be  developed. 

:         It  nay  be  decided  to  introduce  the  consumer  study  by  giving  wide 
publicity  to  the  cooperation  of  the  U.  S.  Department  of  Agriculture,  -the 
local  iiistitution  or  consumer  group,  and  the  participating  retail  stores. 

On  the  other  hand,  there  would  be  no  stories  given  out  at  first  if  it 
is  decided  to  have  a  preliminary  iDeriod  v;ith  consumers'  attention  called  to 
the  U,  S.  grac"3  labeled  products  only  by  the  canned  foods  o::hibitod  in  the 
store  and  by  counter  cards.     This  could  then  bo  followed  by  a  period  during 
which  vjide  i)"u.blicity  is  given  to  the  availability  of  the  U,  S.  grade  labeled 
canned  foods  and  the  significance  of  the  U.  S.  grade. 

After  the  results  of  the  study  have  been  smimarizod,   interesting  facts 
should  be  released,  in  a.  final  story  of  the  study. 


